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unn 5

N159LAFILRANA (Market Analysis)
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N7 6
BNUNITAAIA (Marketing Plan)
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2 |Magazine Advertising 300,000 500 500 500 300 | 300 300 | 2,400
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4 |Grand Opening 500,000 550 550
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6 |Incentive 200,000
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unn 7

WHUNISLS1NG (Management Plan)

7.1 _TA59@41909ANS

o

David Men Health and Beauty Center #n1349aTas9d51909Ans TnannsuLnnsUTMNImNEeesAng fadl

NSSUNISHAANTS

(Managing Director

garuaenisdanisaan ganuaanisdiauius garuaanisdieindnig
(Marketing Director) (Administrative Director) NU
% a [ a
dnn1smanm NUNNUYAAR WRNULALILEU
(Marketing Officer) (Personnel Officer) (Cashier)
HARNI59U wunul T
(Shop Manager) (Accounting Officer)
NUNUABUSU WANUNLKUN
(Reception) (Supervisor)
waLnu LRIAUIN LA
(Housekeeper) usn135

2

winfiuazanusUasTeLluLsazing fneaziBanga
1. Hdhenismanm (Marketing Department)

AANZY MNUNULAZANTRUNNATUNITAAIA IUNTWUAIIANTIE NNTINNLRUNNTANLETNN19Te
Uazn1glaEN
2. dhefyduaznnalu (Finance & Accounting Department)

TUNUNITRY AAIRUNY 13M19 AoUANAN AN ELaE NIy BRUNITLARUAANIIATINIIBNTN
19N

3. fauTung (Administrative Department)
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WHUNI5W&Y (Financial Plan)
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La mer 10% anduaugnénfiananienlld 1365 au avamnanafrenalfliudadusiuan 2,207,887

um Tneuanmeldannisnaldsinsuuanuiin 825,825 U TUsunInwansa 563,062 U wazllsunsuan

o 819,000 UM ANAFL uazmadALTR 10% ﬁiaﬂ%‘uﬁmﬁwmugﬂﬁﬁLWN%W%QMmdwﬁqmﬁmmmilﬁuim

seduiiarldanuanansnlunisliEnslddumes il 5 289N19AHUNNT)

n1sudseanaua ldanslun1susnig

nsdszanusuulunisliuinisaziatsanludousesausslasnsanldlunisliusnig Aasesdians
o y o : 4 dd y o ¥ o y
Mdlunsliitsnie wazAranssayllneau Mnaadeddunislvitinisurazasa Tagainmiae 8.1 Sauanasy
nurelunslitinisasnudn dadauresAesesdienasiiudndoutlszinn 78% vessuuiannnlunisli

1ing (Funulunislisnisisuneandulszann 40% ae99elisonainnislinEnig SedndouaesAnieses

dnaalunisliisnsazAnduy 32% ve98lAsanannnisliLEnng

d‘ v ¥ a ' A
A1397 8.1 sunuanelunislitinig (dewview)

$18N19 Al dans
ATLIY 14 @ 7,000 UM 98,000
ﬁ’]l,ﬂ?:'ﬂ\m?ﬁ@’]\? 1365 ﬁ%:/\?@500 682,500
A1 12,000
AN 30,000
Anldanadu 46,000
79U 868,500

ANNAFINAU ) NlFluN1sIATIER

L. 2
A a X %

- seldannislduinisinadvinetnssediadar 10% TnaiduinainaruugnA ey wazdon
dmanisduinszAuilazamnsaliiEnsfinanan w5

- gunanildluiEnndiuacnaniaaun 5,000,000 U dsznausdae
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A13°9% 8.2 neaaulugnsaildluisniadiumanues

Aqinsainldlunmsiaiuannuea 2IAVUULE
Lﬁ-ﬁlm Ultratone Pro 20 100,000
Lvﬁlm Micre Current 500,000
Lﬁﬁi@x‘i Quantum 300,000
Lﬁ-ﬁlﬂx‘l Hydradermie 600,000
fqﬂmnﬁﬁmmﬁmﬁluj ERRIL e
fpquanLLinE 2,000
wiauILWINOLALAE 3 10 2,500
tiganned 300,000
FoU @AN UATaI9Un 250,000

gunsllwidaman Tafilug gifiu

nezAnUnFau Lﬂdi'ﬂ\‘ﬁ]\'iﬂ’]LLW 100,000

sutszanaslunislawantsranduiusaswindy 15% wegsansieleluilien wazasiwiaa 10% il

dn Tl

ANENFDNUAWINTL 120,000 UNNFBLAaUNEaNTaAa AL 3 1heL

AU
2
2

200
20

FMEN

90 (UN)
200,000
1,000,000
300,000

2,400,000

400,000
50,000
300,000

250,000

100,000

5,000,000

RUPDUIINYBININULIZANADUAT 101,000 LI BAZRADUIINAMSUANLIMNTABUAY 90,000

U1 Tnadwmeuinisdiuiutay 5 wlefidus

V)

Aldananenidefiununianstiu 8 wafidusisel] Feaziin1edinaInUITENRUYUEAAIUNITHIUIA

gan dadnInendufInandnesmnn MLR+1

NMIAAMIRUNUAINETBTUALINIAENT9ANYUANEDOTUTIN MUAYAATL (Par) Az 10 LN AU

500,000 ¥u

AnldansnauN13ATENAAN1A WL 400,000 Lndsznavlifoe
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A139N 8.3 aazidanAn ldanneun1IAiNAanIg

ANDLITNNINIIWAAUNITATHLNNL 100,000

ANTRANHUNNIAAFITTLLAN 904 TN

Usrnausnaszuunin dsei uay

NG 180,000
AraanzLdaunsAn 7,000
AFuaN WANLanARTINY 113,000

999 400000

AUAIAAMABATLIIUAINANLATEIANE TR NFUNULAAIIIAZIBEATBY Cost of goods sold WL
AFdANa ALY 32% aagsanne TnsdudAsvanarAnduldunnreansesdiasisesldlunng
WUFn1997191 1 hew urnend1ninissarAundy 2 weu (3azinanued Credit term)

) a 1 aldl a o rdl Y a ?-’/ 1 1 d‘
nsafivausiaantan 5 aeafanisaziinisasuluginsaildlunislditsnssmuisaianussaniui

Il Famadnazsedldtuamuluili 5 Wusaiuaw 6,000,000 U
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1.3 WANISILATIZUNNNSIHUNAA

a

31}

A9199 8.4 HANITILATIENNNNTRUNFATY

7 o 9 1 i 2 i 3 i 4
2aATNe 13,247,322 29,144,108 32,058,519 35,264,371 38,790,808
Aladuug 7,948,393 18,215,068 20,838,038 23,803,451 27,153,566
Slsdudusiaganang (%) 60.0 62.5 65.0 67.5 70.0
A lsudaina® 1,652,541 6,009,372 7,399,011 9,115,748 11,074,913
dndaunnlssezenuny (%) 12.5 20.6 23.1 25.8 28.6

7 o T 1 i 2 i 3 7 4
NINTRUMN UL 4,298,821 13,024,321 19,407,094 26,806,409 34,631,779
ningdausu 6,975,000 5,689,000 4,977,000 3,399,000 1,755,000
vilAusn 5,199,669 9,109,031 11,571,948 14,208,778 17,040,275
PN RU TN 6,074,152 9,604,290 12,802,146 15,996,631 19,346,504

7 o 7 1 i 2 i 3 7 4
nITUARUARAINNITATLNT 3,842,297 9,563,237 9,914,288 11,844,982 13,982,594
NILLARUAATIN 3,592,297 8,654,848 6,305,055 7,313,826 7,731,331
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v

8.4 N19ILATIZUINANNY

T q T

o - c
A3 N 8.5 NMTUATITUIAANYU

318A19 9 o 9 1 9 2 9 3 9 4
Anldans (Aed) 4,721,620 7,814,251 8,226,022 8,672,954 9,158,261
ANADNINAN 775,000 1,616,000 1,842,000 1,908,000 1,974,000

sauAnldane (AsTl) waz A

L"Z‘I‘GN?’WH 5,487,620 9,430,251 10,068,022 10,580,954 11,132,261
sauAnldane (AsTl) waz A

L"Z‘I‘ﬂwi"]ﬂﬂ (BUURZAN) 5,487,620 14,917,871 24,985,893 35,566,846 46,699,108
ﬁﬁuqugnﬁ'ﬁﬁﬁmms (Buy

AsAN) 5,654 15,371 25,745 36,648 48,119
drudugnAfisuuEnnsserl

(LULHZAN) 8,190 26,208 46,028 67,830 91,812

5% 8.1 WARMINANITILAIIZU Break even analysis (M1 73)

stnsiiziqaduuaiarsananen ldananiduenldanaamamaniuan@ensan Tnaiaisnse

%

TandunnlsannnisignAnldusnnsse ALTeNANLIENIL 971 UM TINLIN9AANNUAzAaiaENA AN TNEN

a ) ) )
= Y o

= A o A a | o oy Ay A g vk o o a a
ﬂ’]ElsLuﬂLLﬁ‘ﬂL‘Vﬂuuﬂﬂll@ﬂﬂqwLmqiuui‘ﬂqﬁ‘ﬂqﬂﬂqq@ququgﬂﬂqmm@\?ﬂq?LW@iﬂﬂ\?@mﬂﬂnu‘ﬂ’ﬂ\?ﬂqﬁ‘ﬂqLuuﬂqﬂqﬁ‘

q
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8.5 nmisuszananuna

19199 8.6 QREEARLISTER
9 o 9 1 9 2 9 3 9 4
Aunind
Aunswdnyuiiau
NuanLarRuEINguIAng 3,232,297 11,887,145 18,192,200 25,506,026 33,237,357
AudAunae 706,524 777,176 854,894 940,383 1,034,422
RPFHELY 360,000 360,000 360,000 360,000 360,000
Auniwduyuiauaug - - - - -
sANRUNSWENYUIT Y 4,298,821 13,024,321 19,407,094 26,806,409 34,631,779
Aunsndanng
AnuseFIu 1,350,000 1,350,000 2,150,000 2,150,000 2,150,000
waffaefuazifaaueu 600,000 600,000 600,000 600,000 600,000
qﬂmnﬁieﬁm?ummm 5,000,000 5,300,000 5,600,000 5,900,000 6,200,000
aUnsnid11inanu 250,000 280,000 310,000 340,000 370,000
HIUNINUL 550,000 550,000 550,000 550,000 550,000
Adeumaazay 775,000 2,391,000 4,233,000 6,141,000 8,115,000
FANRUNTNE D954 NE 6,975,000 5,689,000 4,977,000 3,399,000 1,755,000
FaNRUNIN 11,273,821 18,713,321 24,384,094 30,205,409 36,386,779
uﬁ“mm:’d’mmmﬁwm
wilAunyuiiau
Ruidnifuiioyd - - - - -
Emiinnadn 1,413,048 1,554,352 1,709,788 1,880,766 2,068,843
nNEAN9Ae 708,232 2,575,445 3,171,005 3,906,749 4,746,391
Nutlunadgans 578,389 2,479,233 4,201,155 5,921,263 7,725,040
wiAuny Ay
sanuAunyuiau 2,699,669 6,609,031 9,081,948 11,708,778 14,540,275
Rudszazenn 2,500,000 2,500,000 2,500,000 2,500,000 2,500,000
sANNLAY 5,199,669 9,109,031 11,581,948 14,208,778 17,040,275
PP ERIE LN
nuﬁﬁmaﬁwmé’q 5,000,000 5,000,000 5,000,000 5,000,000 5,000,000
Anlsazas 1,074,152 4,604,290 7,802,146 10,996,631 14,346,504
FINAIULAIUANUD 6,074,152 9,604,290 12,802,146 15,996,631 19,346,504
sANNTAULAZEIUTDIANTD 11,273,821 18,713,321 24,384,094 30,205,409 36,386,779
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8.6 N15U5LLAUIUNTLUANURA

fnanssun1ga1Ldueau

Y J
nNEAN9ANE
NSEULANUAAGNEAINNS

ALE WY

AAanssuNITAINU

ANANULAS

g ca g a '
Aasliaefuasinaauausiig
A1gUnsailaTuAININ
ArgUnsaidridnanu
ANENTUNINUE
NIzuARUaAgNIAINNA

NITNNITAINY

NANgTUNIINITIIU

Ud3ATUNY

oDe

Hufszazann

' ¥

A AR
Ane i duiunag
nszuANUAAgNEAINNANTTN
N19N1513U

NITUAIUAAGNT
NILUARUAAALIIA

FauNTzLARUAAlane99A

AT 8.7 nslsTnnnunziaRuan

1,652,541
775,000
(706,524)

1,413,048
708,232

3,842,297

(1,350,000)
(600,000)
(5,000,000)
(250,000)
(550,000)

(7,750,000)

5,000,000
2,500,000

7,500,000

3,692,297

3,692,297

6,009,372

1,616,000
(70,652)
141,305

1,867,213

9,563,237

(300,000)
(30,000)

(330,000)

(578,389)

(578,389)
8,654,848
3,692,297

12,247,145

7,399,011
1,842,000
(77,718)
165,435
595,560

9,914,288

(800,000)

(300,000)
(30,000)

(1,130,000)

(2,479,233)

(2,479,233)
6,305,055
12,247,145

18,552,200

9,115,748

1,908,000
(85,489)
170,979

735,744

11,844,982

(300,000)
(30,000)

(330,000)

(4,201,155)

(4,201,155)
7,313,826
18,552,200

25,866,026

11,074,913
1,974,000
(94,038)
188,077
839,642

13,982,594

(300,000)
(30,000)

(330,000)

(5,921,263)

(5,921,263)
7,731,331
25,866,026

33,597,357
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8.7 msszanaumlsmanuuazsuilsasau

suilsmanuuazsuilsasas

AN3197 8.8 NNstlszannwunnle-ananu

7 o 17 1 7 2 14 3 i 4

£RATNE] 13,247,322 29,144,108 32,058,519 35,264,371 38,790,808
FUYIUE 5,298,929 10,929,041 11,220,482 11,460,921 11,637,242
Anlsdusu 7,948,393 18,215,068 20,838,038 23,803,451 27,153,566
A ldanglunnsnauasnisusnng
A 840,000 1,440,000 1,440,000 1,440,000 1,440,000
Aranasndlng 90,000 180,000 180,000 180,000 180,000
RumAau 1,146,000 2,406,600 2,526,930 2,653277 2,785,940
ANALITUNTINGIU 30,000 60,000 60,000 60,000 60,000
A ldanenaun1TANLHLeY 400,000
AidensAn 775,000 1,616,000 1,842,000 1,908,000 1,974,000
ANlsziudanu 46,620 93,240 93,240 93,240 93,240
Tuvia
ANlREUILAZRILETNNTUIE 1,800,000 2,914,411 3,205,852 3,526,437 3,879,081
A lEAnnAR 360,000 720,000 720,000 720,000 720,000
FauAT LA 5,487,620 9,430,251 10,068,022 10,580,954 11,132,261
flsanmesniiuau 2,460,773 8,784,817 10,770,016 13,222,497 16,021,305
peNLiEAng 100,000 200,000 200,000 200,000 200,000

A lenewinanERule 2,360,773 8,584,817 10,570,016 13,022,497 15,821,305
MRl (30%) 708,232 2575445 3,171,005 3,906,749 4,746,391
ilsgns 1,652,541 6,009,372 7,399,011 9,115,748 11,074,391
A lsgzannuean 0 1,074,152 4604290 7,802,146 10,996,631
Rutlunaang 578,389 2,479,233 4,201,155 5,921,263 7,725,040

Alsazandaneen 1,074,152 4,604,290 7,802,146 10,996,631 14,346,504
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8.8 N51srunuans1dIUNIINISTEY

M15719% 8.9 N15UTTNTURARFIFIUNIINITINY

7 o 7 1 7 2 17 3 7 4
PROFITABILITY RATIOS
GROSS PROFIT MARGIN 60.00%|  62.50%|  65.00%|  67.50%|  70.00%
OPERATING PROFIT MARGIN 17.82%|  29.46%|  32.97%|  36.93%|  40.79%
NET PROFIT MARGIN 1247%|  20.62%|  23.08%|  25.85%|  28.55%
RETURN ON ASSET 14.66%|  32.11% 30.34%|  30.18% 30.44%
RETURN ON EQUITY 2721%|  62.57%|  57.80%|  56.99%|  57.25%
LIQUIDITY RATIOS
CURRENT RATIO 1.59 1.97 214 2.29 2.38
LEVERAGE RATIOS
DEBT TO EQUITY RATIO 0.86 0.95 0.90 0.89 0.88
DEBT TO TOTAL ASSETS RATIO 0.46 0.49 0.47 0.47 0.47
ACTIVITY RATIOS
TOTAL ASSET TURNOVER 118 1.56 1.31 117 1.07
INVENTORY TURNOVER 7.500 14.063 13.125 12.188 11.250
DAYS IN INVENTORY 24.33 25.96 27.81 29.95 32.44
GROWTH RATIOS
SALE GROWTH 120.00% 10.00% 10.00% 10.00%
NET PROFIT GROWTH 81.82%|  23.12%|  23.20%|  21.49%
TOTAL ASSET GROWTH 65.99% 30.30%|  23.87%|  20.46%
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8.9 NMSATUIUYAAIUDINANSE

A

AnsuanaUwnUIuANEDe

¥ v IS U J o & @ % a ¥ o/ L
useans (k ) Ayaswindy 20 wesiduilnededaaindeyanisduniunl

AilsznaunnaganaldinmNNd  LardnsaenleNdWasanNuITENRuugRaIINIINIWIAteN (k) oYn 8

iwlafidus
N34T 8.10 SRINARDLUNILRA
7 o 7 1 7 2 7 3 7 4 Laae

Kd 8%

Ke 20%

tax 30%

D/TA 22% 13% 10% 8% 7% 12%

E/TA 78% 87% 90% 92% 93% 88%

WACC 18.25%

AN3T 8.11 NMIAUIUYAATITBINANTT
7 0 17 1 17 2 % 3 17 4

EBIT 2,460,773 8,784,817 10,770,016 13,222,497 16,021,305
(1-t) 0.70 0.70 0.70 0.70 0.70
EBIT(1-t) 1,722,541 6,149,372 7,539,011 9,255,748 11,214,913
Dep. 775,000 1,616,000 1,842,000 1,908,000 1,974,000
EBIT (1-t) + Dep. 2,497,541 7,765,372 9,381,011 11,163,748 13,188,913
inc. F/A 7,750,000 330,000 1,130,000 330,000 330,000
inc. NWC 1,599,152 4,816,139 3.909,855 4,772,485 4,993,873
Free Cash Flow = EBIT (1-t)
+ Dep. - inc. F/A - inc. NWC (6,815,611) 2,619,233 _ 4,341,155 6,061,263 7,865,040
WACC 18.25%
NPV 8,660,446
IRR 51.5%

n1aAeuyaAnaqiiuaefiansazAulagld Free Cash Flow a1ntl 0 Tt 5 el WACC winriu

18.25% 1nel Free Cash Flow lulll 5 avldansfgnulunistszannidiainnisdszanmudninisiivinges Free

Cash Flow a1nT7 4 Winiu 20% 691l Free Cash Flow Tl 5 azfi@Awinfiy 9,438,049 1n

annsAuIazannsaagl1san
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yar1resnanis lfwiniy

AR TRINAL

AMUIUTUNIAY

H@ﬁ’]ﬁumquwﬁ (Theoretical Stock of Return) winfiu

Internal Rate of Return

agannnistszannsunisRuiietihsinyadiianisazaisisnagdlicn

8,660,446 U Tnefisvazinanaunulszanm 2 Uesa

8.10 N15LAS1ZY Sensitivity

8,660,446

6,160,446

500,000

12.32

51.5%

umn

umn

umn

un

yargesian1slAINL

AsAATIEY Sensitivity asfiansuinisidasuudasresaananaann Base Case daidlunsaiidunng

szanauaanraf b un1eedlng £ 10% Ingaziilunsdiand Best Case way Worst Case FaLARINa 1

A13799 8.12

AN971991 8.12 NANTALANZH Sensitivity

Scenario 1l o i 1 @ 2 17 3 3l 4
Sales Best 14,572,054 32,058,519 35,264,371 38,790,808 42,669,889
Base 13,247,322 29,144,108 32,058,519 35,264,371 38,790,808
Worst 11,022,590 26,229,698 28,852,667 31,737,934 34,911,727
EBIT Best 3,255,613 10,314,883 12,533,234 15,250,198 18,348,753
Base 0,460,773 8,784,817 10,770,016 13,222,497 16,021,305
Worst 1665934 7,254,751 9,006,797 11,194,796 13,693,856
Net CF from Operation  Best 4707789 10,861,916 11,226,259 13,352,266 15,711,136
Base 3,842,207 9,563,237 9,914,288 11,844,982 13,982,504
Worst 2,976,805 8,264,558 8,602,318 10,337,697 12,254,052
Net Income Best 2208929 7,080,418 8,633,264 10,535,139 12,704,127
Base 1,652,541 6,009,372 7,399,011 9,115,748 11,074,913
Worst 1,006,154 4,938,326 6,164,758 7,696,357 9,445,699
ROE Best 34% 67% 61% 59% 59%
Base 27% 63% 58% 57% 57%
Worst 19% 57% 54% 54% 55%
ROA Best 18% 34% 329% 31% 31%
Base 15% 32% 30% 30% 30%
Worst 11% 30% 29% 29% 30%
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717 8.1 mMaulasuulasrasaananalunisingyd Sensitivity

1
50 - Sales
g
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=
G
& 25
=
o
=
°@
= = paseCase =@ Best Case = Worst Case
0 1= T T |
i
Year 0 Year 1 Year 2 Year 3 Year 4
5117 8.2 nsnlazuulasues EBIT lun1s3iasei Sensitivity
25 - EBIT
20
~ o
s
El |
ag 15 o
& ] A
= @
= A
°® 10 @ |
A
[ |
A
5 -
@
: B - Base Case BestCase A Worst (“aseJ
0 - T I 1
Bk
Year 0 Year 1 Year 2 Year 3 Year 4
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917 8.3 naulauuuilasnes Net Income luns31A91ei Sensitivity

Net Income

15
g
g 10
G
=
&
=
o
=
R 5
= ¥ - Base Case =®= RBest Case _‘_Wnrﬂf(“asJ
0 L L L L 1
Ui Year 0 Year 1 Year 2 Year 3 Year 4
717 8.4 mawlazuulasaas ROE Tun193iAsnzif Sensitivity
ROE
80% -
60% -
40% -
20% -
- #- Base Case _._R(-\sj;g ase —d— Worst (‘ang
0% T T T T 1
g

Year 0 Year 1 Year 2 Year 3 Year 4
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717 8.5 naulaguuiasnes ROA luns3iAsi Sensitivity

40%

30%

20%

10%

0%

ROA
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Year 0
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Year 2

Year 3

Year 4
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unn 9

LLNuqmau (Contingency Plan)

walFusEmanunsoUfuunuanifivavluanunisad ldiduldaunaunoned  Inafiuauwsasiuilymin

a X X
ANANAUL ANU

1. nadunzesduaee g
o o v a Aa v A o Y a Wy
- Fnwszaunsliisnisaungndn iieasingnAnanls
- dApgnenneandinnisany iemsgndnud idnanlduinng
2. ganr1gANINNuNIg
- NNNFANETNNN9TNE NNTU TN A NN
- Wsudhusngldmuaniunisaininngu
- o VA A o % P = 6 v a '
- wissNAR s RuNatEn luyuiReu e ldldiAsilymaasnnases
3. AuIugNAINIueH A

- wenendnEnasliitinig nadndednuaugnAn limunzaniunndsay

o Yy
a a K

- AneULELTENEAN TN e R UA UGN AN TN
4. 9ANUDIRUAFUNUTLANTY

- AgansieseiuLNEs
A a o [

- enuandueflusdN e
3 =1 a ¥ £ 1 0' Y $23 a v v % é/ -ﬂl A 4

- ynadaranAudiasaiiedwadnane uazldnisafendudn liunauietananlunisud
oy

5. N17A1RDNUBINTINGIU

o

= a Aoy Y 1 o
- HAYAANING MALANTING1
= =l Y v 1 £ 1 1 £ A 1 a oa o a &
- dngeadavliudassaniineunisateanatinetias 1 wew wnlddjifinuasliaaRuneuly
= s
\haugaving

o

- fAanisFusiasansnsnainauumuwineuiatesnlfidunisdansa

a

6. NITUIAANINARAININNITINU

- AamaRudnifuiydiuswansdaam

- ApTneunszuaRuanlsziiunsaut eganuseants i Ruluganansiig o
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LANA1TDINDY

NeNAELITIINIAIERT AN1AINTINUINEAE hitp://www.chula.ac.th/college/cps/

naunNTsUnATEY NTENTRNINA Ine http://www.dola.go.th

National Institute of Development Administration (NIDA) , An Epidemiological Study of Erectly Dysfunction
in Thailand (N13ANE1TTUNAINENT8TsARE BUANTTININNNNATRTNe Ine)) May 1999 by Department of

Population and Development School of Applied Statistics

Philip Kilter, Marketing Management, The millenium Edition 2000

seuansdnmal daumefidnlulsanalve, dinewanynisanznssunismatulagdansanmnauiss,

2543

AuEAuNAnsing http:/www.tfre.co.th

Eunnaased atiudl 76 Tui 1 Aguiew 2544
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wuusaumNiATngUlszasAiNaAnmlamanegsiaainlldssnaunisvituaugsiades @ty

WATNTUIT NUANENAUEITHANRAS

i3nnaansua9as” Fufludiunislunangns TasenslBagninmeudmsesia answdgerans

A2UN 1 NS IEUTNITADIULATNAININ

1. ywdanannudiuasasaseliinlatie (@enldunng 1 4a)

U aundnued | [ wawwn | [ Face and Body 15 uaa [ wanaany | [ uwneduamils
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Output @7n SPSS

Statistics
age sex status | Education background Occupation Monthly income
Valid 200 200 200 200 198 200
N Missing 0 0 0 0 2 0
Age
Frequency Percent Valid Percent Cumulative
Percent
31-40 years old 167 83.5 83.5 83.5
41-50 years old 29 14.5 14.5 98.0
Valid
More than 50 years old 4 2.0 2.0 100.0
Total 200 100.0 100.0
Sex
Frequency Percent Valid Percent Cumulative
Percent
Valid Male 200 100.0 100.0 100.0
Status
Frequency Percent Valid Percent Cumulative Percent
Single 144 72.0 72.0 72.0
Valid Married 56 28.0 28.0 100.0
Total 200 100.0 100.0
Education Background
Frequency Percent Valid Percent Cumulative Percent
High school 5 2.5 2.5 2.5
Bechelor degree 144 72.0 72.0 74.5
Valid
Master degree or higher 51 25.5 25.5 100.0
Total 200 100.0 100.0
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Occupation

Frequency Percent Valid Percent Cumulative Percent
Private employee 108 54.0 54.5 54.5
Government official 33 16.5 16.7 71.2
Valid Own business 48 24.0 24.2 95.5
Other 9 4.5 4.5 100.0
Total 198 99.0 100.0
Missing 99 2 1.0
Total 200 100.0
Monthly income
Income / month Frequency Percent Valid Percent Cumulative Percent
20,000-40,000 116 58.0 58.0 58.0
40,001-60,000 40 20.0 20.0 20.0
Valid 60,000-100,000 36 18.0 18.0 96.0
> 100,000 8 4.0 4.0 100.0
Total 200 100.0 100.0
Know_smartbank
Frequency Percent Valid Percent Cumulative Percent
No 161 80.5 80.5 80.5
Valid Yes 39 19.5 19.5 100.0
Total 200 100.0 100.0
Know_anna
Frequency Percent Valid Percent Cumulative Percent
No 169 84.5 84.5 84.5
Valid Yes 31 15.5 15.5 100.0
Total 200 100.0 100.0
Know_facebody
Frequency Percent Valid Percent Cumulative Percent
No 171 85.5 85.5 85.5
Valid Yes 29 14.5 14.5 100.0
Total 200 100.0 100.0
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Know_ princess

Frequency Percent Valid Percent Cumulative Percent
No 124 62.0 62.0 62.0
Valid Yes 76 38.0 38.0 100.0
Total 200 100.0 100.0
Know_ploysuay
Frequency Percent Valid Percent Cumulative Percent
No 151 75.5 75.5 75.5
Valid Yes 49 24.5 24.5 100.0
Total 200 100.0 100.0
Know_padpilnang
Frequency Percent Valid Percent Cumulative Percent
No 138 69.0 69.0 69.0
Valid Yes 62 31.0 31.0 100.0
Total 200 100.0 100.0
Know_salolak
Frequency Percent Valid Percent Cumulative Percent
No 150 75.0 75.0 75.0
Valid Yes 50 25.0 25.0 100.0
Total 200 100.0 100.0
Know_bronze
Frequency Percent Valid Percent Cumulative Percent
No 195 97.5 97.5 97.5
Valid Yes 5 2.5 2.5 100.0
Total 200 100.0 100.0
Know_orawan
Frequency Percent Valid Percent Cumulative Percent
No 167 83.5 83.5 83.5
Valid Yes 33 16.5 16.5 100.0
Total 200 100.0 100.0
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Know_proundmary

Frequency Percent Valid Percent Cumulative Percent
No 196 98.0 98.0 98.0
Valid Yes 4 2.0 2.0 100.0
Total 200 100.0 100.0
Know_hanako
Frequency Percent Valid Percent Cumulative Percent
No 67 33.5 33.5 33.5
Valid Yes 133 66.5 66.5 100.0
Total 200 100.0 100.0
Know_gatino
Frequency Percent Valid Percent Cumulative Percent
No 187 93.5 93.5 93.5
Valid Yes 13 6.5 6.5 100.0
Total 200 100.0 100.0
Know_laprairie
Frequency Percent Valid Percent Cumulative Percent
No 148 74.0 74.0 74.0
Valid Yes 52 26.0 26.0 100.0
Total 100 100.0 100.0
Know_gueriain
Frequency Percent Valid Percent Cumulative Percent
No 179 89.5 89.5 89.5
Valid Yes 21 10.5 10.5 100.0
Total 200 100.0 100.0
Know_lancome
Frequency Percent Valid Percent Cumulative Percent
No 132 66.0 66.0 66.0
Valid Yes 68 34.0 34.0 100.0
Total 200 100.0 100.0
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Know_clarins

Frequency Percent Valid Percent Cumulative Percent
No 165 82.5 82.5 82.5
Valid Yes 35 17.5 17.5 100.0
Total 200 100.0 100.0
Know_others
Frequency Percent Valid Percent Cumulative Percent
No 182 91.0 91.0 91.0
Valid Yes 18 9.0 9.0 100.0
Total 200 100.0 100.0
Ever to use
Valid 200
N Missing 0
Sum 94
Ever to use
Frequency Percent Valid Percent Cumulative Percent
No 106 53.0 53.0 53.0
Valid Yes 94 47.0 47.0 100.0
Total 200 100.0 100.0
Accept men beauty center
Valid 200
N Missing 0
Accept men beauty center
Frequency Percent Valid Percent Cumulative Percent
No 62 31.0 31.0 31.0
Valid Yes 138 69.0 69.0 100.0
Total 200 100.0 100.0
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Multiple Response

Group $TIME
(Value tabulated = 1)
Dichotomy label Name Pct of Count Pct of Responses Cases
lunch time TIME 2 1 7 7
after work time TIME 3 55 36.9 39.9
holiday TIME 4 93 62.4 67.4
Total 149 100.0 100.0
responses
0 missing cases; 138 valid cases
Statistics
Percent of service face Percent of service body Percent of services fat
Valid 138 138 138
N | Missing 0 0 0
Mean 55.79 25.19 19.24
Statistics
Most attractive for new shop Where the shop is
Valid 137 138
N | Missing 1 0
Sum 487 445
Most attractive for new shop
Frequency | Percent Valid Cumulative Percent
Percent
Convenient Location 20 14.5 14.6 14.6
Attractive and clean shop 16 11.6 1.7 26.3
Friend suggest 30 21.7 21.9 48.2
Valid Reduce price and add premium 17 12.3 124 60.6
Advertise and PR 47 341 34.3 94.9
Others 7 5.1 5.1 100.0
Total 137 99.3 100.0
Missing 99 1 7
Total 138 100.0

87




Where the shop is

Frequency | Percent Valid Cumulative Percent
Percent
Department store 37 26.8 26.8 26.8
Working Building 44 31.9 31.9 58.7
Hospital 3 2.2 2.2 60.9
Valid Condominium 3 2.2 2.2 63.0
Hotel 7 5.1 5.1 68.1
Stand Alone 44 31.9 31.9 100.0
Total 138 100.0 100.0
Group $ADD
Dichotomy label Name Pct of Count Pct of Responses Cases
Additional service 1 ADD1 9 5.6 7.1
Additional service 2 ADD2 70 43.8 551
Additional service 3 ADD3 71 444 55.9
Additional service 4 ADD4 10 6.3 7.9
Total responses | 160 100.0 126.0
(Value tabulated = 1)
11 missing cases; 127 valid cases
GROUP
Valid 200
Missing 0
GROUP
Frequency | Percent Valid Cumulative Percent
Percent
Not Used-Not Accepted 47 23.5 23.5 23.5
Not Used-Accepted 59 29.5 29.5 53.0
Valid Used-Not Accepted 15 7.5 7.5 60.5
Used-Accepted 79 39.5 39.5 100.0
Total 200 100.0 100.0
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Statistics

PRIC_FC2 PRIC_BO2 PRIC_FT2
Valid 94 94 93
Missing 0 1 1
Mean 796.38 1020.45 887.10
Statistics
PRIC_FC2 PRIC_BO2 PRIC_FT2
Valid 138 137 135
Missing 0 1 3
Mean 796.38 1020.45 802.22
Statistics
PRIC_FC2 + PRIC_BO2 PRIC_FT2
Valid 79 79 78
Missing 0 0 1
Mean 864.56 1070.89 871.79
Statistics
PRIC_FC2 PRIC_BO2 PRIC_FT2
Valid 74 73 72
Missing 0 1 2
Mean 710.81 928.79 761.11
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